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NMPOIrPAMMA ZMNOYAQN EMIMOP®QTIKOY NMPOIrPAMMATOZ pe TiTAO

«EL81KOC oTn Xprion teXVIKwV Kal epyaAeiwv Social Media
Marketing» (400 wpdv)

H EmoTtnuovikr ‘Evwon yia tnv Npowbnon 1ng Ekmaideutikhg Kaivotouiag (EEMEK), ouvexidovtag tn
Opdon TNG OTOV TOMEA TNG ETTIHOPPWONG TWV HEAWV TNG Kal OTOXEUOVTAG OIOPKWS 0TV KAAUWN Twv
OUYXPOVWY ETTAYYEAUATIKWV AVOYKWY Kal oTnv avaBdduion Twv O£gIOTATWY Kal TWV TTPOCOVIWV TWV
EKTTAIOEUTWV EVNAIKWY KOl TWV EKTTAIBEUTIKWY OAWV Twv BaBuidwv kal eIBIKOTATWY, UAOTTOIET HEOW TNG VEQG

NG TTAAT@SpPag MOOC, TO ETTIHOPPWTIKO TTPOYPANKa «EI8IKOG 0Th XPRON TEXVIKWYV Kal EpyaAgiwv Social

Media Marketing», didpkeiag 400 wpwv kal 15 ¢Bdouddwv.

To TTpoypappa autd TTPOKEITal va UAoTToINBei pe T pEBOdO TNG aolyxpovng €€ ATTOOTACEWG
eKmTaideuong. Asv uttdpyouv dia {Wong OUVAVTHOEIG.

Metd Tnv emTuxy OAOKAAPWON TOU ETIPOPPWTIKOU TTPOYPANHOTOS Kol apoU OAOKANpwOouv ol
TTpoPAeTTOPEVEG Oladikaaieg afloAdynong (BAETTE TTOPOKATW), O EKTTAIOEUOPEVOI Ba ATTOKTACOUV ETTICNMN
BeBaiwon Emituxoug NMapakoAouBnong amd tnv EENEK, n otroia 8a avaypd@el To 0UVOAO TwV wWpwv

TOU TTPOYPAUMATOG, KABWGS Kal TRV nuEpopnvia évapéng kai AREng Tou.

To oepivapio atreuBuveTal o€ EKTTAIBEUTIKOUG OAWYV TwV €181KOTATWYV, A/BuI10G kai B/Buiag Exktraideuong

(Anuéaoiag kai 181wTIKAG), og Ekmaudeutég EvnAikwy kal Ekmraideutég ZAE, oe ZreAéxn douwv pn TUTTIKAG r)/Kal
TUTTIKG EKTTAIBEUONG, O€ TITUXIOUXOUG OAWV TWV ZXOAWV (OeTIKWV, AvBpwTTIoTIKWY, Maidaywyikwy, KoIvwvikwy
EMOTNUWY, K.ATT.), KABWG Kal 0€ 0TToIoucdNRTTIOTE GAAOUG (Avepyoug f/Kal QoITNTEG OAWY TwV EIBIKOTHTWY) TTOU

TOUG eVOIOPEPEI N EVOOXOANON PE TO EUPUTEPO ETTIOTAMOVIKO TTEdiIO AlkTUua Kal HY



MpoutroBéoelg via EMITUXH TTapakoAouBnon: touAdyxiotov 50% emmiTUXio OTO KOUI{ £pWTACEWV

KAg10TOU TUTTOU (DIATIOETAI TTPOG CUPTTARPWON OTNV TTAATQOPPA WETA TNV TTAPEAEUCH TOUAGXIOTOV TOU HICOU

XPOVIKOU dIACTHAPATOG aTTd TH OUVOAIKH SIGPKEID TOU TTPOYPANUATOG).

2KOMNOz TOY ENIMOP®QTIKOY NPOrPAMMATOZ:

To mpoypappa ekmraideuong "EISIkOG oTn XpRoNn TeEXVIKWV Kal gpyaAgiwv Social Media
Marketing" €éxe&1 wg &emmipePOUG OTOXOUG TNV OAVATITUSN YVWOEWYV, IKAVOTATWY, OTACEWV KOl

oUUTTEPIQPOPWYV OTOV TOPéd Tou Social Media Marketing.

EMNIMEPOYZ XTOXOI:

A. Zg emiTTed0 YyVWOEWV:
O1 ektraideudpevol Ba uTTopouv va:
1. Katavooiv tig Bacikéc apyés kot évvoleg Tov Social Media Marketing.
2. Koatavoodv 115 016popec TAATPOPLES KOWVOVIKOV LEGHOV KO TO XOULPOUKTNPLOTIKA TOVG.
3. Tvopilovv Tig d1apopec S10PNUCTIKES Kol TPOMONTIKEG TEXVIKEG GTO KOWMVIKA LEGA.
B. Xt gmiredo IkavoTTwWV
O1 ektraideudpevol Ba gival o€ B€on va:
1. Eivon og 6éom va dnpovpyodv otpatnykés Social Media Marketing yia d1dpopeg emyeipnoeig Kot
KOWOTNTEC.
2. Mmopobv va dtayepiloviot Kot vo avamTiceoVV TEPLEXOUEVO GE KOWVMOVIKA LEGAL.
Eivor wavoi va avaibovv dedopéva Kot vo LETPOVV THV ardO0GT] TMV KAUTOVIDY TOVG.
4. Mmopovv va xpnoLorolovy dtdpopa epyareia kot mhateopues Social Media Marketing
OTTOTEAEGLOTIKGL.
I. 2& emimedo OTACEWYV KAl CUNTTEPIPOPWV
O1 ektraideudpevol Ba utTopouv va:
1. Avayvopifouv tn onpacio g otapkovg pddnong kot evnuépmong otov topéa tov Social Media
Marketing.
2. Eivou draxpitikoi Kot vwehiovvol 6T ¥p1on TV KOWVOVIKGOV LEGMVY Kal TN SLoEIPIoN TV dEGOUEVOV TOV
TEAUTOV.
Avomtocsoovy 0e&10TNTEG EMIKOIVOVIOG KOl GUVEPYAGTOG e TEAATEG KOl GUVEPYATEG.

4. Emdewcvbovv onpovpykdtnto Kot kovotopio oty mpocéyyion tov Social Media Marketing.



NMEPIEXOMENA TOY EMIMOP®QTIKOY NMPOrPAMMATOZ

ENOTHTEZ - EKNAIAEYTEZ QPEZ EBAOMAAEZ

ENOTHTA 1: TeXVIKEG ETUKOWVWVIEG - EMIXElpnUOTIKOTNTA

) , 25 QPEZ 1 EBAOMAAA
(AyysgAkn) Ntwviepakn)
ENOTHTA 2: SWOT - avaAucn ecwTePLKOU Kot EwTEPLKOU EPLBAAAOVTOG

, . 25 QPEZ 1 EBAOMAAA
(AyysAkr) Ntwviepdkn)
ENOTHTA 3: Epguva ayopadg

, , 25 QPEZ 1 EBAOMAAA
(AyysgAkn) Ntwviepdkn)
ENOTHTA 4: Epeuva ayopadg — Case study

, , 25 QPEZ 1 EBAOMAAA
(AyysgAwkr) Ntviepdkn)
ENOTHTA 5: MAGvo HApKETLVYK, TPOBOAR, TLLOAGYNON, UTNPEGIEC,
Swavoun, Stadikaocieg Tunpa 1 25 QPE3 1 EBAOMAAA
(AyysAwkr) Ntviepdkn)
ENOTHTA 6: NMAGvo HAPKETIVYK, TPOBOAR, TLLOAOYNON, UNNPEGIEC,
Slavopn, Stadkaocieg Tupa 2 25 QPES 1 EBAOMAAA
(AyyeAkn) NTiviepakn)
ENOTHTA 7: MAGvo HAPKETIVYK, TPOPOAR, TLLOAOYNON, UNNPEGIEC,
Slavopn, Stadwkaocieg Tunpa 3 25 QPES 1 EBAOMAAA
(AyyeAkn) NTiviepakn)
ENOTHTA 8: MAGvo HAPKETIVYK, TPOBOAR, TLLOAOYNON, UNNPEGIEC,
Swavopn, Stadwkaocies Tupa 4 25 QOPES 1 EBAOMAAA
(AyyeAkn) NTiviepakn)
ENOTHTA 9: NMAGvo HAPKETIVYK, TPOPOAR, TLLOAOYNON, UNNPEGIEC,
Swavopn, Stadwaocieg Tupa 5 25 QOPES 1 EBAOMAAA
(AyyeAhkn) NTtiviepakn)
ENOTHTA 10: NAGvo LapKeTLVYK, TPoBOAR, TLLOAGYNON, UTtNPEGIEG,
Swavopn, Stadwkaocieg Tupa 6 25 QOPES 1 EBAOMAAA
(AyyeAhkn) NTiviepakn)
ENOTHTA 11: NAGvo PapKeTVYK, TPOoBOAR, TLLOAGYNON, UTtNPEGIEG,
Swavopn, Stadwkaocieg Tupa 7 25 QOPES 1 EBAOMAAA
(AyyeAkn) NTtiviepakn)
ENOTHTA 12: Z16)0G KOlL OTPATNYLIKI EMKOWWViag péoa and ta Social
Media 25 OPES 1 EBAOMAAA
(AyysAwkn) Ntiviepakn)
ENOTHTA 13: Tpomnot avénong Followers ota Social Media

] , 25 QPEZ 1 EBAOMAAA
(AyysAwkn) Ntiviepakn)
ENOTHTA 14: Taktiké mAdvo emikowvwviag péoa ano ta Social Media

\ , 25 QPEZ 1 EBAOMAAA
(AyyeAwkn) Ntiviepakn)
TEAIKH EZETAZH (EPQTHZEIZ KAEIZTOY TYMOY) 50 QPEX 1 EBAOMAAA

2YNOAO : 400 QPEZ 15 EBAOMAAEZ




Bioypa@ikd EKraideutwv:

O1 eionynTéG TOU ETTIHOPPWTIKOU TTpoypaupaTtog eival géAN Tng EENMEK, e€eidikeupévol ExTaideuTég
EvnAikwyv, pe TToAuETA epTtTeipia 010 XWwpo TnG Ekmraideuong EvnAikwy & Tng Aia Biou Md&Bbnong:

H AyyeAik NTivigpdkn gival NMAnpo@opikég kal EKaideutig EvnAikwy, pe TTOAUETH gpTrEIpia oTO
Xwpo TnG Ektraideuong. Amégoitog NMANPo@opIKAG e TTaIdAYWYIKK ETTAPKEIA, EPYALETAI OTHV XPOVIa
otnv AsutepofdaOuia Ekmraideuon wg kadnynrpia MNMAnpoeopikig. Ad 10 2004 £wg Kal CRUEPA,
EpYAoTnKe oe S1dpopeg £TaIpieg Kal dnuoocioug @opeic. ‘Exel dnpooisloel adpBpa o€ eTIOCTNHOVIKA

EPIOBIKA KAl ouvedpia.

ETrioTnMOVIKA UTTEUBUVOI TOU TTPOYPAMMATOG:

AyyeAikn NTiviepdkn (adinieraki@yahoo.com)

MNa mep1oodTEPEC TTANPOPOPIES — SIEVUKPIVIOEIS EYYPAPWV:
www.eepek.gr & 6932078466 (Anuntpng AidBag)



http://www.eepek.gr/

